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Who we are

Kari Irwin
Marketing communications specialist
kirwin@dailyherald.com
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Teresa Schmedding
Deputy ME/Digital operations
tschmedding@dailyherald.com




Trends

Email is the hottest
trend: 72% of US
online adults send
or receive emails via
smartphone weekly.

Salesforce 2015 State of Marketing Report
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Trends

Top 5 spending
increases area all
in the digital
arena.

Source: Salesforce 2015 State of
Marketing Report
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Prediction for 2016?

Right now, a Business Page on
Facebook is crucial. But next year,
it will be all about Instagram.

e Advertising recall is 2.8x higher.
Instagram’s ad sales will hit $2.8
billion 2017, AdWeek says.

e |t will outsell Google and Twitter
for display.

Instagram Net Mobile Ad Revenues Worldwide,
2015-2017
hilhons and % of Facebook total ad revenues

375

2015

Instagram net mobile ad revenles
% of Facebook total ad revenues

ote: paid advertising only, excludes spending by marketers that goes
toward aeveloping or Maintaining an Instagram presence
source: eMarketer, July 2015
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5 questions for evaluating social media

* Who is using it?

* Who is your target?

* What type of content sharing?
» Length of exposure?

* Do you have time?

.

75%

75% of people are
somewhat or highly likely
to share content they
like online with friends,
co-workers or family
—49% do this at least weekly

86%

86% of marketers
stated that social
media is important for
their business

89%

89% of marketers
stated that increased
exposure was the number
one benefit of social
media marketing




Who are current users?

//// smg it?

are they using it for?
ere are they using it (mobile v desktop)?

Why are they using it?
/ How long are they using it for?
/
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What types of content to they share?

» Will your content appeal to the
demographic on that platform?

« Will they share the content or interact
with it? If not, could get negative results.

BRANDS THAT ARE
VISUALLY DRIVEN




WHO SHOULD USE
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WHO SHOULD USE

Do you have time?

WOMEN

Bread Is the most repinned Pinterest Pin.



Tech can help you

» Platforms like Dlvr.It,
Hootsuite, Buffer, IFTT, Social
Oomph and Social Flow can
help you organize postings
across multiple platforms, plus
give you analytics so you can
measure your ROI.

@dhpreps and Football Focus Google Page

route to Destinations

F_Sj DailyHerald.com = High School Sports W Twitter - dhpreps

8 Google+ - Daily Herald Football Focus

|

FOLLOWERS CLICKS

/ -

AUDIENCE POPULAR POSTS

{@VernonHills loses its light show but still wants to
spread cheery displays throughout town.
Po: yherakl

dailyherald 8 @mattspiegel670 on #MLB: As the Cubs seek help at
the rotation, it's time to deal from their

dhpreps yheraid

Investigators: #FoxLake officer #Gliniewicz exploited
Daily Herald 2 police Explorer's group and committed "ultimate
Pao: yherald

Dhinsider 0 change )NIU_football continues to overcome obstacles for
letics, writes @BarryRozner #TheHardWay

Daily Herald yherald



Traditional marketing
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vBillboards and signage
/ » Networking
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t still relevant?
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Effective print in a digital age

DON’T: Small images or Word Art placed throughout

---------------- - DO: Big, bold photos or visuals

DON’T: Large logo on top of ad

----------------- - DO: Catchy tagline on top, logo in bottom corner
DON’T: Lots of information, paragraphs of text

----------------- - DO: Keep the words to an absolute minimum

DON’T: Include all contact information BESIDES web address

----------------- - DO: Always provide a web address for more information



Free and low-cost marketing

Press releases
» Ask yourself: Would this story be of

interest to others? Segaed fel;fyfa;?ke
 Skip expensive distribution services by raises questions
directly emailing journalists/editors
Content writing sxyaahe dkin't g
» Add a blog to your website and write e

often to leverage SEO and social

pries

Select a community

Contribute

We want your
stories, events and
photos

« »



More free and low-cost marketing

SPONSOREDEVENT

The Second City:
Holidazed & Confused

Email campaigns Sl

« Extremely flexible, relatively low-cost, THINGS TO DO
stay tOp of mind WEDNESDAY, NOVEMBER 18 [H

WED, NOV 18 @ 6:30 PM
\ g =

"Dann and Raymond: A

Events and contests RN i,

Palatine Library

» Workshops, talks, seminars, holiday -~ T —
parties, contests, sweepstakes
_THU, NOV 19 @ 8:00 PM

White Christmas

Drury Lane Theatre Oakbrook...

_FRI, NOV 20 @ 5:00 PM

lllumination: Tree Lights
e at The Morton







