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WORDS THAT WORK

• You

• How to …

• Numerals

• Why

• Best
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COSCHEDULE https://coschedule.com/headline-analyzer
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COSCHEDULE https://coschedule.com/headline-analyzer
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ADVANCED MARKETING INSTITUTE

http://www.aminstitute.com/headline/
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GOOGLE TRENDS

https://trends.google.com/trends/

@tschmedding #ACES2017 



GOOGLE TRENDS

Select time
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GOOGLE TRENDS

Select time
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GOOGLE

See related queries
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GOOGLE

Breakdown by city
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SHARETHROUGH

https://headlines.sharethrough.com/
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SHARETHROUGH

https://headlines.sharethrough.com/
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SHARETHROUGH

Context words: Words research shows capture attention, build brand trust
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WHAT TO AVOID

• Generic words

• Imagery-dependent headlines

• Puns

• Clichés

• Headline-ese
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