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How to juggle – everything?

Fact, 
fiction,
myth,
rumor,
guesswork …



Research

Myth: People don't care about 
quality as much online as they do in 
print.



Dedicated readers (an hour or more a 
day) have higher standards

More concerned about professionalism 
and grammar than errors of style or 
structure.

Fact



What they noticed

Professionalism: Sounds professional, 

written with care, what I expect from serious 

news organization, clean of mistakes



What they noticed

Organization: Something missing, hard to 

understand, wrong tone



What they noticed

Grammar: Uses wrong words, isn't consistent, 

has grammar errors



What it means

Editing makes a big difference 
– and it's not imaginary.



What to spend
your time on

Grammar: It's the most important

Details: Make sure you've got 'em and they're consistent

Structural: Make sure it's not confusing.



What to not
spend time on

Let go of some of your style 
rules

Challenge old 'newspaper' rules

Your boss's pet peeves



Know your audience

Casual readers don't set the quality bar as 
high as serious news readers do.



Everything cannot be a priority

Use fact not passion to decide

What has to be done?

What needs to be done?

What do you want to get done?



Corrections

Do you?

Don't you?



Corrections

What type? When?



Additional reading

Fred Vultee's research presentation can be 
found at 
http://www.copydesk.org/handouts/2011/VulteeEdQua
lity.pdf

A summary can be found at: 
http://www.copydesk.org/board/journalism-
education/2011/research-shows-that-editing-matters/




