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Multiplatform 
copy editors

Daily Herald 
copy editors edit
and publish
content for all print 
and digital platforms



Old skills a basic requirement

• Headlines
• Critical editing skills
• Grammar
• Style
• Display type
• News judgment
• Design, layout



New skills

• How to talk
to readers
… and when not
to talk to readers



New skills

• What words
on what platform?
• When?
• Marketing
• Demographics
• Tech skills



Beyond buttonology

• Not just how to post
on social media, 
but why?
• Best practices?
• How to
define social media
success.
• Is more always
more?



Who is on Facebook?

Avg: 25-year-old 
woman living in big 
city with college 
degree and 
household income of 
+$75,000 a year

How will you reach 
them?



Who is on Twitter?

How will you reach 
them?

18- to 25-year-
olds living in 
cities who want 
access to 
important 
people, higher 
minority 
population



Who is on Google+?

How will you reach 
them?

Mostly males 
who are early 
adopters



Who is on LinkedIn?

How will you reach 
them?

25- to 54-year-old 
males, college 
educated



Who is on Pinterest?

How will you reach 
them?

Five times 
as many 
women



Are you indispensable?

• Can you manage projects?
• Can you make strategic plans?
• Can you set goals? Accomplish them?
• Are you ahead of tech curve?
• Can you coach, lead, train others?
• Can you do every job?



Final thought

Do not become a copy editor because you are 
deficient at or afraid of some aspect of 
journalism. Copy desks are not where weak 
journalists go to hide. Copy editors are the 
heart and soul of newsrooms and the future of 
our industry. 

“It’s never too late to be what you 
might have been.” George Eliot


