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What we’ll cover
• Why this is important
• Before you start to write
• When you write
• After you write
• Brian Clark’s 10 templates
• Recap

#ACESWEB19 @tschmedding



It’s not magic
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but it is art
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and science
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Power of titles
• 8 out of 10 people will 

read headline copy
• Only 2 out of 10 will the 

story
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Power of titles
If the title fails, the entire 
mission fails.
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This is hard!
Before you even 
start to write, you 
need to know 
who your 
audience is.

#ACESWEB19 @tschmedding



Two critical steps

Before you write
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Two criticals before you write
1. Learn what is 

important to 
your audience

2. Learn how to 
talk like your 
audience
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1. Learn what is important to THEM

Go online to listen to your 
audience.

• Behaviors
• Interests
• Age, location
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Maslow’s hierarchy of needs
What need is your 
content fulfilling?
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1b. Why would they come to you?
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to help you narrow word 
choices and find the key 
ones to connect.

1c. Be specific
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2. Speak their language
• Search
• Understandability
• Trust
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Metrics can tell you
• Words they use to find 

content

Competitive analysis 
can tell you

• The right words
• Good tactics

More research
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Now it’s time to write
Armed with 
your research 
and ready to 
connect with 
readers …. 
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The secret formula

When you write
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The secret headline formula
1. Make a promise
2. Pull, don’t push
3. Pique curiosity
4. How, why, lists
5. Numbers
6. Digestible
7. Save them!
8. You
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1. Make a promise

to fill a need

Eliminate credit card debt

Ways to stay sane
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1a. Make a promise
in the subhead, describe 
the how (your product)

#ACESWEB19 @tschmedding



1b. Do not overpromise
but make it easier, 
quicker, and better if 
market is 
oversaturated
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2. Pull don’t push

People don’t trust the 
internet. Avoid these trust 
killers:

• Power verbs

• Click bait

• ALL CAPS

• !!!!!!! vomit
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3. Pique curiosity
while respecting intelligence 
and understanding interests
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can give insider impression, pique curiosity 

How to Build an Audience with Story (From America’s Greatest 
Living Playwright)

The Best Example of Brand Storytelling Ever: The Lego Movie

3a. Punctuation
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4. How, why, lists

draw traffic in part  
because of numbers, but 
also because words 
around those numbers 
speak to needs 
fulfillment.

#ACESWEB19 @tschmedding



to tell them how fast 
they’ll learn it

5. Put a number in there
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6. Digestible

• Be concise.
• 60 characters; 7 words.
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by helping them avoid mistakes v 
encouraging to do right 

7. Save them!
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ensure you speak directly to 
the audience

8. You, your
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2 final questions

After you write
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1. What are you not telling them?
What are you not telling them?
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2. Is it immediately clear?

• Every word in your 
headline needs to 
promise a benefit or 
provoke curiosity.

• No fluff. No flab. No dead 
weight.
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founder of Copyblogger, host of Unemployable, 
and editor of Further

Brian Clark’s formulas
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1. Who Else Wants (blank)?

Who Else Wants More Fun and Less Stress When on 
Vacation?

Brian Clark’s 10
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2. The Secret of (blank)

• The Secret of Successful Podcasting
• The Secret of Protecting Your Assets in Litigation
• The Secret of Getting Your Home Loan Approved

Brian Clark’s 10
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3. Here is a Method That is Helping [blank] to [blank]

Here is a Method That is Helping Children Learn to Read 
Sooner

Brian Clark’s 10
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4. Little Known Ways to (blank)

Little Known Ways to Save on Your Heating Bill

Brian Clark’s 10
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5. Get Rid of (problem) Once and For All

Get Rid of That Lame Mullet Hairdo Once and For All

Brian Clark’s 10
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6. Here’s a Quick Way to [solve a problem]

Here’s a Quick Way to Get Over a Cold

Brian Clark’s 10
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7. Now You Can Have (something great)

Now You Can Quit Your Job and Make Even More Money

Brian Clark’s 10
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8. (Do something) like (world-class example)

Speak Spanish Like a Diplomat
Write headlines like a pro

Brian Clark’s 10
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9. Have a (or build) a (blank) You Can Be Proud Of

Have a Smile You Can Be Proud Of

Brian Clark’s 10
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10. What Everybody Ought to Know About [blank]

What Everybody Ought to Know About Writing Great 
Headlines

Brian Clark’s 10
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Don’t forget
1. The key to connecting is gaining a deep 

understanding of who your customers are and 
what motivates.

2. Only then can you use tactics and templates.
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