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TODAY’S  AGENDA

• Why now

• Value of emotion

• Value of narrative

• What is narrative

• What not to do

• What to do
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WHY NOW?

Hyperconnected people 
are inundated with 
information. 

You need to stand out 
from the clutter.
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EVERY 60 SECONDS ONLINE

http://www.dr4ward.com @drDR4WARD 
@tschmedding



UP YOUR GAME FOR DIGITAL

• New digital and social 
media platforms have 
raised the bar

• All businesses are 
global and local

• Conversations are no 
longer bi-lateral or 
linear

• Internet is one huge 
echo chamber
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BUZZWORDS: BRAND NARRATIVE

• People want emotional 
connection

• Sell a feeling not a 
product

@tschmedding



WHY EMOTION IS EFFECTIVE

• 85% of buying 
decisions are 
subconscious

• Facts shape 
decisions, 
emotions anchor 
them

"Metaphors are best 
received by the 
brain because the 
brain thinks in 
pictures, not words." 
Jurgen Klaric

@tschmedding



"Narrative writing 
creates the right 
pictures and 
emotions in our 
brains." 
Teresa Schmedding

WHY NARRATIVE IS EFFECTIVE

Tell your own 
story to make the 
emotional 
connection you 
want

@tschmedding



BASIC STORY

• Lede

• Nutgraph

• Supporting graphs

• Relevance order

• Answers questions

Lede Nutgraph

Primary 
details

Secondary 
details

Kicker
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NARRATIVE STORY

• Beginning

• Middle

• End

• Compelling plot

• Characters

• Conflict

• Climax

• Conclusion www.harrys.com/our-story

@tschmedding



BASIC STORY

A Phoenix bank 
embezzler was 
murdered Friday 
night by a Fairvale 
motel proprietor. 

The proprietor, 
Norman Bates, is also 
accused of 
murdering his 
mother. 

@tschmedding



NARRATIVE?

@tschmedding



NARRATIVE STORIES

• Unfold through 
character, scene 
and action

• Often connect a 
little story to big 
story

news.nike.com/news/the-flyease-journey
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www.rotary.org/en/new-polio-strategy-working-pakistan
@tschmedding



NARRATIVE

• Writer withholds the 
story 

• Blend of facts and 
feelings

• Leads through pivotal 
scenes

@tschmedding



PIVOTAL SCENES

• Pacing is slower to highlight 
moments of change

• Use specific nouns, muscular 
verbs, metaphor 

• Use intense dialogue 

• Immerse readers in the moment
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http://www.newyorker.com/magazine/2015/07/20/the-really-big-one@tschmedding



STRONG ENDING

• Emotional punch
• Inspiring
• Right reaction

Ending is what has been learned, gained from the journey

@tschmedding



WHAT NOT TO DO

• Don’t lay on thick marketing

• Don’t lie

• Don’t fake it

• Don’t oversell it

• Don’t be disconnected from your 
brand

• Don’t kill all the color

• Don’t be afraid of length

• Don’t force corporate style

@tschmedding



BE SUBTLE (ABOUT BUSINESS)

• Vision

• Themes

• Goals

• Actions

• Impact

@tschmedding



DO

• Be relevant

• Be bold

• Ride trend coattails

• Use details

• Paint a picture

www.minnetonkamoccasin.com/blog/everyday-adventure-escape-
brooklyn/

@tschmedding



DO

• Be personal

• Be human

• Use the right tone
for the story

@tschmedding



DO

• Talk to other people

• Blend words and art

• Show impact

www.rotary.org/en/shelterbox-and-rotary-help-disasters@tschmedding



DO

• Be honest

• Shares lesson learned

• Use sparingly

• Respect reader’s time

www.rotary.org/en/new-polio-strategy-working-
pakistan

@tschmedding



DO

• Try something 
without words

• Immersive is 
taking over 
narrative …

@tschmedding



BEST PRACTICES

• Decide on one story

• Use action

• Be human

• Find the narrative arc

• Talk about people not things

• Show don’t tell

• End strong 

@tschmedding



REMEMBER

“In our world of 24/7 news feeds, social media, etc., we are trying 
to drink from a firehose of information, and we’re finding 
ourselves bowled over yet still thirsty. … The storytelling 
movement is about restoring … a more authentic means of 
learning from each other and drawing meaning from our own 
experiences."

— Sarah White, 
“A Storied Career” by Katharine Hansen, PhD

@tschmedding


