
Trends in digital  
• Goal 1: Make people stop and read 
• Goal 2: Convey accurate information 

 

 

 

 

 

 

 

 

 

 

 

1. Searchable: SEO, keywords to left 

2. Digestible: 60 characters or less 
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3. Clickable: Pique curiosity, you/your, what they’ll learn, 
how fast 

 
 

 
4. Sharable  

• Top trigrams: will make you, this is why, can we guess 
• Emotional phrases: tears of joy, give you goosebumps 
• Explanations: This is why, the reason 
• Curiosity: What happened next, top x songs 
• Quizzes: Can we guess, x in x 
• Tribal headlines: 25 things only teachers will understand 

 

 



 
 

Research 

http://www.tandfonline.com/doi/full/10.1080/21670811.2017.1279978 

http://buzzsumo.com/blog/most-shared-headlines-study/ 

http://www.ripenn.com/blog/7-things-marketers-can-learn-from-2616-viral-headlines/ 

https://okdork.com/we-analyzed-nearly-1-million-headlines-heres-what-we-learned/ 

https://www.garciamedia.com/blog/headlines-testing-what-works-in-the-digital-age/ 

 

 

 



Push notifications 

There’s a big turn toward more conversational alerts, compared to 
just headlines.  

1. Urgency: Words like 
important, instantly, 
reminder, tick-tock, today, 
wait, fast, immediately, alert, 
breaking, quickly, etc. 
encourage immediate 
actions. 

2. Value: Words like offer, buy, free, deal, discount, save, sale, 
money, etc. can be used to convince the reader. 

3. Exclusivity: Words like invitation, limited, member, exclusively, 
especially for you, pass, reward, gift, and more, help achieve 
the same. 

4. Emotions: Words like imagine, believe, dream, improve, love, 
happy, indulge, wish, avoid, warning, epic, etc. could kindle 
emotions. 

5. Personalization: Words like – you, we, our, us, I, etc.   

 

Research 

http://info.localytics.com/blog/push-notification-survey-2018 

https://www.swrve.com/weblog/push-notification-and-news-

alert-trends-in-2017 

http://www.niemanlab.org/2017/11/your-pocket-is-buzzing-

2017-was-the-year-of-push-alerts-and-this-new-report-

illustrates-why/ 

https://clevertap.com/blog/push-notification-power-words/ 

http://info.localytics.com/blog/push-notification-survey-2018
https://www.swrve.com/weblog/push-notification-and-news-alert-trends-in-2017
https://www.swrve.com/weblog/push-notification-and-news-alert-trends-in-2017
http://www.niemanlab.org/2017/11/your-pocket-is-buzzing-2017-was-the-year-of-push-alerts-and-this-new-report-illustrates-why/
http://www.niemanlab.org/2017/11/your-pocket-is-buzzing-2017-was-the-year-of-push-alerts-and-this-new-report-illustrates-why/
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